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Pre-Marriage Counseling

Want to learn more about the strengths and weaknesses of your relationship so that you can become a stronger, healthier couple? Come spend a weekend getting to know your future spouse a lot
better! Take advantage of the unique opportunity to discover how to keep your relationship growing
with a firm foundation of trust, gratitude, and love for each other.

About Our Program
•Couples receive 12+ hours of premarital

• Retreats are facilitated by certified LifeWorks

counseling

trainers who have backgrounds as licensed

•Topics we cover: Communication, Family,
Conflict Management, Financial Management,
Friendships, Aging, Intimacy & Sex, Religion,
Commitment, Spiritual Formation

counselors, licensed therapists, clergy , and or
relationship coaching.
•Individual Sessions: $350
•Live Retreat: $300

***Couples who attend our program receive a
$75 discount on their marriage certificate for
attending 12+ hours of pre-marriage prepara-

•Online Program: $110
•More details online about each program

tion in the state of MN***

To Register For A Retreat
Step 1: Go to website: www.LoveCommitSucceed.com
Step 2: Go to “Retreats”, then “Calendar of Retreats”
Step 3: Click on the Sign-Up Now button to register & pay online
*Note: If you cannot find a date that works with your schedule, and want to do Individual
sessions please contact zacharylee@lovecommitsucceed.com with subject line “Need to set up
Individual Sessions”.

For more details or information please visit:
www.LoveCommitSucceed.com

Learn the keys to success in your marriage with...
OUR REASON
You have likely heard about the
current divorce statistics occurring
in our country. The startling reality is
this: nearly one out of every two marriages end in divorce. This means that
between 40-50% of all marriages fail.
In addition, most marriages that fail
today, do so within the first seven
years. Couples who divorce often go
on to remarry and of this group, a
staggering 60-70% also end in divorce.
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Contact Us:
Phone: (701) 412-1715
Email: zacharylee@lovecommitsucceed.com

